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Overview • NPS Process 
• Our Goals
• Key Improvements
• The Results 
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• Launched NPS Surveys in 
2020

• Standard company-wide 
questions

• Standardized execution process

• Over 72,000 responses since 
launch 

• Over 1 million data points

NPS Process
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• Limitations
• Multiple Tools
• Lack of Reporting Capabilities
• Dependent on Vendor’s IP Sending Reputation 

Why Revamp the Process? 
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Deficiencies with our Previous NPS Process
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Our Goal
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The Audience: 
Event Participants

• 72,000 survey responses since 
launching NPS surveying in 
2020

• 19,000 event survey responses 
in 2023
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Event marketers can update 
existing NPS surveys with 
custom questions directly in 
the SAME tool!

Key Improvements 
Enhanced company-wide 
standard NPS questions
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On-Brand Experience – 
Surveys are now embedded on 
Questex’s website

Key Improvements 
Custom Tags allow us to serve 
questions based on the 
segment of the audience
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Key Improvements
• Omeda integration grants 

access to event behaviors, 
simplifying Audience Builder 
targeting for survey sends

• Utilizing CredSpark’s “Embed 
First Question in Email” feature 
& Odyssey’s designer tool, 
survey emails are easily 
customized and sent

• Odyssey template built with re-
send of NPS survey to non-
opens/non-clicks after 4 days
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Faster! Reporting is downloaded directly from CredSpark, eliminating the 
time-consuming specialized reports we were previously creating.

Key Improvements
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Key Improvements
More known users!
• Clicking the email link leads 

recipient to…
• Successfully answer the first 

survey question (0-10 rating)
• Land on the website page with 

Olytics script, creating a known 
user

• Data is transferred into 
CredSpark
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• Websites linked to March events experienced a 175% increase in unknown-to-
known website visitors compared to the previous month.

• The unknown-to-known total represented 20% of all unknown-to-known visitors 
for these same sites throughout 2023.

• In March 2024, Questex websites successfully converted 27,720 unknown users 
into known users, marking a 143% increase over March 2023.

• 805 respondents of a beauty event completed additional custom questions, a 
significant increase from the 387 using our multi-tool approach in 2023. 
Furthermore, this event witnessed a 25% rise in testimonials year over year.

• A wellness event saw an uptick in respondents completing additional custom 
questions, with 166% over our previous tools, accompanied by a more than 
100% increase in testimonials for the event compared to 2023.

The Results 
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Q&A



Thank you.
Watch previously-
recorded webinars and 
sign up for upcoming 
webinars at Omeda.com.

https://www.omeda.com/resources/webinars/

