
WHAT TO FOCUS ON IN YOUR PROGRESSIVE PROFILE CAMPAIGNS?

• Which demographics generate the most revenue?
• Which demographics are easily obtained?
• Which demographics are your known visitors missing the most?

HOW TO BUILD YOUR TARGETED AUDIENCE QUERY

HOW TO CREATE A PROGRESSIVE PROFILE FORM IN FORM BUILDER 
Step 1: Create a Content Group
Dragon Content>>Local Client Content>>Content Group

Step One: Create a Content Grou

Step 2: Create Your Form
Form Category: Registration (no activation) 
Form type: Manage Account (use lookup page)
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  AND

https://main.omeda.com/knowledge-base/how-to-use-progressive-profiling/


Step 2 Continued...

• You’ll set up 3 different pages
� PAGE 1: Lookup
� PAGE 2: Content Group (this will display your demographics)
� PAGE 3: Thank you message or close confirm Javascript

HOW TO CREATE A PROGRESSIVE PROFILE PERSONALIZATION
� iFrame your Omeda Form
� Choose your Audience Query
� Select Frequency
� Set Priority
� Test
Note: You will only see the ‘lookup page’ until you test it on your site

NOTE: 2 KEY SUCCESS METRICS:

SUMMARY:

%
of Single Form
Submissions

to Impressions

%
of Demographics
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# of form submissions /
# of impressions

# of demographics answered /
 # of submissions

https://main.omeda.com/knowledge-base/personalization-overview/
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